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OBSERVATION 1: 
SOCIAL RESPONSIBIL ITY IS  IN  THE EYE OF THE BEHOLDER
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OBSERVATION 2: 
CUSTOMER VALUE CREATION IS  A F IRM STRATEGIC CHOICE
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OBSERVATION 3: 
THERE ARE DECREASING RETURNS TO SOCIAL RESPONSIBIL ITY
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OBSERVATION 3: 
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OBSERVATION 4: 
MANAGERS HAVE (SOME)  D ISCRETION TO INVEST IN  CSR
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A BETTER QUESTION: 
HOW DO WE DESIGN SYSTEMS TO DRIVE F IRM INNOVATION 

TO CREATE POSITIVE PUBLIC EXTERNALITIES?
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