
It depends on 
the Green 
Bundle!

Does corporate social and 
environmental responsibility create 

value for customers? 



If things continue on their present course, we 
will soon experience a major catastrophe….
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The excuses…
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Environmental issues are not a priority for me

I don't trust the environmental claim of the
product

It is not easy to find the products

I am not sufficiently informed about the actual
environmental impact of products

The products are too expensive or of a lower
quality
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Wine

• Eco-certification associated 
with a price premium (13%) 
in the wine industry.

• Certified wines rated about 
4 points higher than 
conventional wines by 
experts (Wine Spectator, 
Wine Enthusiast, Wine 
Advocate). 
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Empathy
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A Behavioral approach

What drives HUMAN behavior? How to promote conservation behavior? 
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