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These articles underpin arguments made during the seminar. Please explore them before the seminar and use them as a resource for 

future studies. The hyperlinks may be inaccessible to some. One day, academic articles may be freely available. For now, many are 

held hostage behind paywalls. Please contact the authors directly for any articles you cannot access; authors are usually happy to 

share their work. Or you may pay the ransom to the publishers. 
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