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Consumer boycotts have been around ~forever



But they are working much faster today



(Or in some cases, really, really slowly)
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…and backfiring much more spectacularly
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You can start a boycott right now from your phone

6



~Every corporation in America is being boycotted now
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…and it doesn’t end with the CEO’s retirement
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In an age saturated in social media 

and political polarization, politics and 

social movements will be inescapable 

for the corporate sector 



The epidemiology of social movements and corporations

“Do social movements improve corporate behaviors?”

• This question calls for a drug study: “Does hydroxychloroquine 

reduce mortality from Covid?”

• But we have epidemiological data: “Does exposure to plastics 

affect human health?”

• Journal publication practices demand regressions with 

independent and dependent variables, but…

– Treatment population: why did these patients end up in the 

sample?

– Titration: how big a dose of boycott (protest, whatever)?

– Timing: how long does the treatment take to have an effect?
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What’s worth studying now?

• Every classic social movement question needs to be re-visited in 

an ICT-intermediated world

– How has the repertoire of contention changed? (E.g., 

#SOPAstrike) 

– What counts as WUNC online? (E.g., the Million Bot March)

– What are new methods of framing? (E.g., Cambridge 

Analytica; meme wars)

– Is “owning the short-sellers” really a social movement?

• Employee activism is the only thing protecting us from incipient 

corporate fascism – how can researchers help?
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